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TheNationd Ingtitute of Fashion Technology (NIFT) iscommitted to academic excdlence
infashion education. Thevison of theingtitute embraceschallengesand providestheimpetusin
setting the highest academi ¢ standards. NIFT hasexpanded to over 17 professionaly managed
campuses acrossthe country offering programmesin design, management, and technology for
over 35 years. Ranked among thetop 10 fashion schoolsin 2021, NIFT Hyderabad hasbeen at
thevanguard of providing professional human resourcesto anumber of fieldsliketextileand
apparel industry, lifestyleand décor products, digital products, mediaand communications, user
research, management and innovation.

NIFT Hyderabad's Department of Fashion and LifestyleAccessory Design organized the
Reinvigorate'22-Internationa Conferenceon Lifestyle Productsand Accessoriesto bring forward
thenew ideas and approachesinto the creative world for abetter tomorrow. Thisconferenceis
auniqueinterdisciplinary forum focusing on the presentation of conceptsof designinnovation,
sustaining cultureand busi ness management digita interventioninthefield of lifestyle products
and accessories. Thisvolumeisthe collection of papers presented inthe Reinvigorate'22 during
28" & 29" January 2022 at NIFT, Hyderabad Campus.

| am surethisbook of full paper proceedings specificto Lifestyle Productsand Accessories
will stimul ation new research and encourage devel opment in the areas of persona accessories,
homeproductsand furniture, crafts, packaging design, visud merchandising, Ul/UX, home, garden
and seasonal décor.

| acknowledgethe contribution of all the authorsunder thetracks: Creativity, Innovation
and Intervention; Crafts, Culture and Arts; Technology, Management and Promotioninthearea
of Lifestyle Productsand Accessories. | am thankful to the Conference Committee Members
andthereviewersfor their assistancein compiling thisimpressvevolume.
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Evolving Societies and the Role of Indian Craft
Communities

Aastha Jain?, Sakshi Mundada?

1Department of Fashion and Lifestyle Accessories, NIFT Gandhinagar
2Department of Textile Design, NIFT Gandhinagar

Abstract

The Covid-19 pandemic has led to an exponential shift in human lifestyles resulting
in a complete realignment of priorities within individuals and communities. We have
woken up to the problematic nature of our current way of life and have begun looking
at our pre-existing social structures from a critical lens. As a part of our ongoing
search for resilient, evolved, and inclusive structures to replace the current defunct
ones, this paper suggests lessons from Indian craft communities for sustainable
devel opment.

For years, as Indian crafts have found prestige across countries, the craft community
has led a self-sufficient life in harmony with nature and their surroundings. In their
empathetic, mindful, and sensitive worldview lies the answer to our current impediment.
In the past, researchers, scholars, and appreciators have looked at crafts from the
lens of the resultant product, rarely venturing beyond the material into the intangibles
that underpin the practice. This research focuses on bringing out stories and unheard
voices from the centre of a cultural universe and sheds light on the mindset, values,
and lifestyle of the craftspeople, deriving lessons for a reinvigorated post-pandemic
society.

Through a series of personal interviews and objective observations from Indian
artisans across a variety of craft clusters and geographies, learnings are drawn and
put into the context of our current societal conditions. With these, the paper concludes
with a suggestive blueprint for the future, outlining concepts and mechanisms that can
serve as catalysts for the much-needed change.

Keywords: Indian craft, kalamkari, kawad, patola, sustainable structures, value
systems, colloquial voices, post-pandemic society
1. Introduction

1.1 Defining craft community

Theorigin of theword craft comesfrom the German word Kraft meaning 'strength’. Inthe
fifteenth century shipswerebuilt to endure harsh weather conditions, which necessitated ahigh
level of expertise and accuracy. The term “craft’ then came to mean skill, acquired from the skill
of shipmaking.
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#1 Craft ismaking something skilfully; it'sjust that smple. But fromthat basic definition,
infinitecomplexitiesarise. Itisthemost effective meansof materidising beliefs, transforming the
world around us and controlling others. ~ Glenn Adamson, Curator and Historian (Adamson,
2007)

#2Traditiona craftsmanshipin our country hasmeant far morethan skill with materials,
more than manua dexterity in manipulating tools. It hasmeant atotal operationinvolvingthe
emotions, mind, body and the vibrant that such coordination generates.~ Kamla Devi
Chattopadhyay, A ctivist(Chattopadhyay, 1980)

Term ‘crafts widely associated with productivity islimited, in contrast to ‘craftsmanship’, the
quality ingrained in the creation. Richard Sennett explains craftsmanship as"an enduring, basic
humanimpulse, thedesireto do ajob well for itsown sake." (Sennett, 2009) It isregarded asan
inherent trait that propelshuman growth. Sennett'smix of skilled confidenceand cooperationis
regarded asarecipefor trueworkmanship.

Craftshavebeen alanguage of communicationinour civilisationsfor ages. Ancient traditions
have been handed down since generations, shaping people, communities and society around.
What started asafunctiona responsefor making their livesefficient, over timebecameaway of
lifefor theartisans. Asthey created every piece, ingtilling it with partsof their own self, expressing
through it their own ideas, the craft shaped them too. Together, the craft and the craftsmen,
create asense of harmony, aconsonancethat imbibesinitself undiluted beauty and elegance.
Thus, the expansion of the craft community isasign of progresstoward aricher existence, with
them we can alwaysfind better waysto be human.

1.2 Pandemic

The covid 19 virusoutbreak shook theworld, with over 240 million recorded infections
and 5millionfataitiesworldwide. Severa peoplelost their jobsasaresult of alack of accessto
food, housing, and medication. Thevirushasatered the path of existencein morewaysthan one
for everylivingbeing. Socid ingtitutionsfalledto givemedica ass stance, whileindividua ssuffered
mental and physica challenges sincethe pandemic began.

Thevirussinfluenceisreported to be unequally distributed amongindividuas. Gender,
economic status, age, and disability statushaveall beenidentified asfactorsof varied treatment.
Theillnessexacerbated the society'sexi ting i ntersectiond andintergenerationd inequities. Reports
by Plan International suggest (Plan International, 2020), 49 percent of girlsand young women
responded favourably to the negativeimpact of the government'sviral containment measures
causingamagjor shiftintheir lives. Domestic violencehasincreased asaresult of thegloba hedth
crigs, and education andincomefor themgority of thefema eshasbecomeinaccessible. Estimates
predict that ten million girlswill drop out of school asaresult of the outbreak. Mental health
issues have harmed more peoplethan thevirusitself. According to studies, individuals have
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suffered signsof psychosis, anxiety, trauma, suicida thoughts, and panic attacks. Socia isolation
isoneof the disturbing causes of mental and emotional trauma.

Tablel

Highlighting maxim shar eof participation of women in handloom sector (Office of thedevelopment
commissioner of handlooms, 2019)

S No Gender Rural Ur ban Total
1 Mde 26% 42% 28%
2 Femde 745 % 58% 72.3%
3 Transgender 0% 0% 0%

Futureisuncertain and chalenging for everyone. Previous epidemics and breakoutshave
resulted in humansdisrupting old habitsand establishing newer learningsand indtitutions. Building
social, communal, and individua structuresfor aresilient and sustainablefuture hasbecomea
responsibility of everyone, not just thosein positions of power. Thisoutbreak necessitatesthe
same. Thetimesinwhich this paper iswritten servesasalink between the past world and the
future.

2. Methodology

2.1 Data Collection

Thisresearch paper anaysesthe va ues guiding the craft communities, their origin, effects
and causes; and proposes qualitative structuresfor asustai nabl e post-pandemic society, drawn
fromthesevaues. Thislayered investigation isfurther backed with case studiesof craftsand
craftsmenfromacrossindia, highlighting theconceptud indghtsandillugtrating red-lifeimplications.

Individualized assistance was provided by artists, community clusters, and craft-based
research organisationsinwriting of thisresearch paper. Casestudiesin collaboration with Textile
Factorij, atextile-based research organisation in the Netherlandswere devel oped through online
interviewswith theartisans. Thisobservational study focuses on qualitative dataderived from
extensveliteraturereview and case studiesrather than quantified experimental results. Vigtsto
craft clusters of Pethapur and Patolaand interaction with communities of Copper bell, Agate,
Kdamkari, Kdacotton, Pattachitraand Kawad supported red timeanalys sof existing literature.

2.2 Aim

Thestudy advancesthe stories, voices, and lifestyles of craft practitionersand drawsideds
entrenched inthe process of producing commodities. Theresearch discoverscommon traitsthat
distinguish craft asalifeskill that istransferableto various other communa groups. It articul ates
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the applicableinsights craftsmanship providesfor improved societal structures. Thispaperis
open for an audience of multiplebackgroundsof varying economic status, age, occupation and
interests.

3. Social structures: Building cultural ecosystems

3.1 Beginning of crafts

Craftshave beenintegrated in thefabric of human society since prehistorictimes. Making
was practised long beforelanguage evolved asaway of communication. Societiesfirst learned
to decoratetheir everyday items, followed by weaponry, clothes, and then the surroundings. The
materid cultureisrepresented through pottery, sed's, and scul pturefromthelndusValey Civilisation
highlighting thevalueit held. Communities have always managed to create vibrant craftsinthe
faceof adversity, finding solacein theways of craftsmanship.

Mg ority of craft-making practi seshave been foundin the countryside, where peoplelived
incloseproximity to natural ecosystems. Incorporating therhythm of the environment, seasonal
variaions, andvocationa demands, lifegrew around nature. Reverencefor natural surroundings
was reflected in every human activity. Observations of changesin their environment lead to
folklores, stories, and mythsthat weredelicately woveninto their daily lives. Asacorollary, no
craft isoperated inisolation fromthe natura ecosystem, onthe other hand craftsreflect and are
builduponit.

Créaft activitiesinacommunity have been primarily driven by religious, socid or utilitarian
purposes rather than commercial desires. Bungas, or mud homes of Kutch, are commonly
embellished withmirrors, not for decoration, rather for illumination in remote communitieswith
limited accessto dectricity. Most craftsare perceptive, ingenious responsesto the current needs
of thesurroundings. Thecraft of Kanthahad ahumble beginning. It began in villages of Benga
with residents sewing layers of ragsand waste clothestogether to make quiltsfor families. Thus,
ensuring warm protection from winter, whilst prolonging thelife of their clothes. Over theyears,
whilethe craftsmight have undergonethe process of evol ution, onething that remains consistent
istheintegration with nature.

Thusthecraft practiceisby virtue, aninventive, resol ute and extremely sensitive system that
respondsto therequirementsof the present whilst harmonioudy integratingitself with the natural
ecosystem. It aso remainsasamanifestation of the cluster'semotions, beliefs, and va ues.
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Figurel
Hundr ed-year-old Block print design sour ced from Govind Pr ajapati
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Figure2

L ocal hackswith availabler esour ces, Pethapur
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3.2 Integration with nature; Case study ; Varun Kumar Pitchu

Varun Kumar Fitchu, athird generation Kaamkari businessowner hailing fromthevillage of
Pedanain AndhraPradesh, India. A former engineer and current kalamkarl practitioner, hegrew
up amidst thecraft and found himsa f coming back toit after hiseducation. It washisgrandfather
Mr. P. Veera Subbai ah who introduced this craft in Pedanain the 1970s.

Inlater yearsasthe demand for Kalamkari increased peopl e shifted from thetraditional ly
block printing processto amuch faster and cheaper screen printing one. These screen-printing
unitsnot only used chemica dyesand created lower qudity productsthat wereextremely harmful
to theenvironment, but they also sold these as original kalamkarl creationsfor amuch lower
price. Sustaining acraft and itscenturiesold practicesin contemporary timesisdifficult enough
with the added effect of such mal practices. Varun and hisfamily arethefew peoplewho have
been striving to keep thetraditional processaive.

Asone of the very few people choosing to continueliving inthe villagewhilemost of his
peersleft for jobsincities, hehasadifferent takeon life. Kumar believes, fromtheartisantothe
environment; thesebeautiful productsshouldn't comeat the cost of depleted livelihoodsor natural
resources. In hislife, near hiscraft and hispractice, in peacewith hissurroundings, asapart of
thenatural ecosystem, he believes he hasfound more peacethan heever could have.
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It wasthecraft of Kalamkari that ignited Varun'sinterest in sustainable sol utionswhichlater
took the shape of anewfound passionfor natura farming. Hisshift tofull of choiceshavehd ped
him defineacircular lifestyle. For thefuture, helooksforward to continuing with his pass on of
natura farming and practice of Kalamkari.

Thestory of Varunisareflection of theinherent mindful ness of theartisanswho constantly
strivefor keeping diveatraditionand with it arepository of ancient knowledgeand customs. In
their effortsto safeguard their natura surroundingsand their sengitivity towardsthe harmonious
way of life, artisans present abetter way of living our futurelives.

Figure3and Figure4

Development of Kalamkari from Varun Kumar Pitchu'sunit
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4, Family structures: The virtue of adaptability

4.1 Survival of crafts in India

Advent of Mughal rulein India, expanded the growth of the craft industry with regular
patronage and appreciation of the skilled artisana goods. The culture Mughal s brought to the
country enhanced the existing artistic practices. However, during Aurangzeb'sreign, not only
wastheroyal atelier dismantled, but patronage was a so withdrawn from the artists. With this
collapse, commencingwith Aurangzeb'sreign, craftsmen found it impossibleto maintain their
businesses.

However, thered decline of Indian handicrafts started with theindustrialised production
systemsbrought in by the Britishers. Thenew industrial methodol ogy overpowered theexisting
practicesand thisled to dow disintegration.

Thepartitionasasocia phenomenon and the post-Independent Indias eagernesstowards
indugtridisation werenot hel pful for the craftsmanshipin Indian history. Thisfocusonindustry led
growth exacerbated the harm doneto the crafts community by 200 years of colonial control.
Economicliberaisation, globdisation, thelossof traditional markets, increased competitionfrom
mass-marketers, and falling incomeswere catalystsin the declining trade. Along with these
problems, there has been adrop inthe availability of multiple resources necessary for craft
manufacturing, adding upon adeclineinthe qudity of many of the suppliesthat aretill ble.
Over time, handi craftshavenot only got submerged under thehigh risngforcesof industrialization
but havelost their true perspective. Thetravestoria positioning of thecraftsmeninsociety aswell
aseconomy followed.

A Mithilacraftsvoman, ShivaKashyap, bewailsthat "\We may bewage earnersbut weare
still walking on someone el se'sfeet. Becausewelack thetool sof education and language, weare
still dependent.” (Sethi, 2012-2013)

Table2
Declinein handicraftsproduction over thedecades(Amar avathi & Raj, 2019)

(lakhs)

S. | Elements Firg Second Third % of change | % of change | % of change
No census cenaus census from 1st | from 2 nd| from 1st
(1987-88) | (1995-96) | (2009- 10) | census to 2| census to 3| census to 3
nd census rd census rd cenaus
1 No. of Handlooms | 37.8 34.71 23.77 -8% -32% -37%

2 Share of handloom | 24%
cloth to totd cloth

production

23%

11%

-4%

-12%

-13%
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Itisanother modern-day difficulty for communitiesto change at the samerate asthe twenty-
first century, whichisled by technology-driven lives. Therate at which technol ogica advances
are adopted isexpanding the gap between urban market demands and artisan production.

The Patolaof Rajkot istheresult of market upheaval s brought about by industrialisation.
Prakash Makwana, athird-generation Patolaweaver, informs about the beginning of Rajkot
Patola. Back intheday hisforefathers used to weave Khadi in Khadi Sanstha. Hisgrandfather
wasoneof few artisanswho weretrained inthecraft of Patola, anintricate double-ikat technique
performed in Patan. On observing the market and understanding it's needs, he simplified the
techniqueand started creating single-ikat Patola, a so known asRg kot Patola. With thisdecision,
he opened up the craft to newer markets. Patolanow became much moreaccessibleand, withit,
their livdihoods, much more secure. Today the samefamily hasfour generationsof Patolaweaving
heritagethat isbeing continued.

Despite continued technical, economic, and social obstacles, craftsand craftsmen have
adapted to changing timesand continueto create opportunitiesfor themselves.

4.2 Evolution of storytelling crafts; Case study; Story of Pattachitra and
Kawad artists

Kawad and Pattachitraare Indian storytel ling crafts. Through visual portrayal and songs,
both craftscommunicate stories, folklore, legends, and local traditionstolocal populations.

Kawad isafive-hundred-year-old storytelling craft that hasbeen performed sincethetimes
of Mughds. Hallingfromthevillage of Bass in Chittorgarh, DwarkaPrasadji hasbeen practicing
thiscraft for the past forty-six years.

What oncewasarich practice of door-to-door storytelling, anovel form of entertainment
for the common men of thevillages, isnow being lost to time. Thefast-paced world and shorter
attention spans have led to the art of Kawad being lost. With the onset of the internet and
exponentia changeintheway weentertain oursalves, thisrich mediumisnow no moreameans
of storytelling, it hasnow almost become adecorative piece sold in exhibitionsand present in
museums. Not just the makers, even the group of storytellerswho used to go around narrating
these painted tales now haveto find employment as construction workersor so.

Storieshavea so seen adrastic shift to survive and becomerel evant. Dwarakaji hascome
up with contemporary storiesof socia change such as\WWomen empowerment and gender equdlity.
Hehasfound waysto use hiscraft toinfluencesocieta change, createrelevant charactersand
interesting storylines. Thiscontemporary face of Kawadisalongway fromthetraditiona one
with themythological tales, which showcasesthe amount of evolution acraft can gothroughto
survive, thevariety and potentid it holdsto absorb and grow with time.

Swarna Chitrakar isafourth-generation artist who informs about the dramatic shiftin the
themesof the storiesover the course of her practice. Artisans have begun depicting problems of
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modern day along with guiding corrective behaviours. The craft has aimost becomelike a
philosophical guidefor peopleto understand society and their practices.

Swarnaisnot well educated which madeher understand theimportanceof learning, specificaly
for women. Sheenjoystelling the stories of women, their strugglesand liberation. What began as
askill of displaying common themessuch aslegendary storiesnow hasafreshtwist of persondised
portrayals for social advocacy. During the epidemic, Bengali artists created ‘Gaana,” or songs on
thesignificance of vaccination, and went door to door toinform rural dwellers about theneed to
act quickly. Storiesof thetigers of Sundarbansand wildlife conservation aretestamentsto the
practice'sregiona development.

The painters techniques, portrayals, and procedures have evol ved as they sought new
waysto keeptheir craft alive. These storiesare now sungin schools, organizations, and markets
becausethetopicsaremoregppropriatefor thetimes. Thenumber of individua swho are exposed
to the craft has expanded tremendoudly, and fresh audiences areableto connect withtheir state's
heritage. Even inthe age of high-speed networking, adaptation and evolutionin craftshave
connected communitiestogether and served asmord guides. Intheir perseveranceand willingness
to adapt, liesthemost relevant lessonfor usdl.

Nothing better could explain the passion for craft to stay aivethan what Igba wrote,
Kuch baat hai ki hasti mit ti nahin humari
Sadion rahahal dushman daur-e-jahan hamara (Shankar, 2003)

(Thereissomething about uswhich refusesto perish through centuri esvarious powers of
theworld have been our enemies)

Figure5

Kawad on sgnificanceof education by Dwarka Prasad
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Figure6
Pattachitraon Covid - 19 pandemic by Swarna Chitrakar

5. Individual structures: Tacit knowledge and cooperation

5.1 The practice of craft

In1751, DenisDiderot, started publishing Encyclopédie. Referring to thedignity of craft
[abour hementions, "Small tradesinvolvereal skills, skillswhich polite society hasignored or
scorned asmenial.” (Sennett, 2009) American readers of the encyclopaedia concluded that
craftsmen madetheideal citizens of the republic because of self-discipline, cooperation with
othersin shop, and quality mindedness about resullts.

Itiscrucid tobreak downthecraft practicefor understanding the source of strength, resilience
and satisfaction that fuels craftspeople. Thefirst factor of hand-made productionisacquiring
skillsof doing something. To beableto obtain expertise, arigorous practicefor yearsisessentid.
Craft work isslow and long. Embodying or forming habits by repetition of act ensurestacit
understanding of the process by which work needsto bedone. A daily routine providesaconstant
stream of creativity, amaintained sense of liveliness and freshnessthat negates stalenessand
monotony. Unconsciously stepsflow while newer challenges continueto enrich the products.
With changein surroundings, resources, technology and market demands, to nameafew, chalenges
ensure artisans find alternative ways to achieve the same finesse and expertise. With tacit
knowledge of the process and exploring new creative paths builds confidence in the maker
enabling them to be open to adapt and be persistent. The zest to find answers, to try new
aternatives, to devel opin best of the capacity makes human lifericher and purposeful.

Theembodying of habit over 10000 hour or so practice of multiple solutionsto the problem,
of skinning acat, aproactivejoin between problem solving and problem finding, ajoininwhich
mastery and anxious curiosity iscombined.(Sennett, 2009)~ Richard Sennett, Professor, The
craftsmanship
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Craftsmanship necessitates on-the-job training. This supportsaworkshop setting with a
tiered structure of operation. Master craftsmen mentor apprentices, who are assisted by other
workshop makers. Cooperation developsasaresult of inequitable social relationshipsat work.
Cooperation isthe voluntary expansion of all at the cost of none. It seeks to develop each
individud'spersondlity. It refersto the devel opment of afully formed collective persondity, which
istheultimategoal of al human endeavour. Any challenge can beturned into an opportunity for
growth with acquired cooperati on with othersand tacit knowledge of thework.

Figure7and Figure8

Irving Penn; Small Trades
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5.2 The will of one; Case Study; Journey of an artisan in an upcycling venture

Bdongingtoasmdl villageinBhuj, Gujarat, Rgjiben Vankar hasbeenworkingonanupcyding
practice called recycled plastic weaving. Instead of workinginthefarm, Rgjiben decided to take
over the process of weaving on the loom, atask traditionally reserved for men. Young and
widowed with threekids, shehad to find herself anew. An opportunity from Khamir knocked her
door asthey employed and trained weavers. It was there that she learned about the craft of
recycled plastic weaving. Instantly drawn to thisnovel ideaof creating objects of valueout of
waste, shebecametheforerunner intheproject. After devel oping and honing her skillsover the
years, she started her own work of weaving discarded plastic.

It has been more than two years since the start-up began. Soon more and morewomen
around them got interested as they recognized the importance of the work. She calls them ‘behene’
(meaning sistersin Hindi) signifying their solidarity. Today about 8 - 10 women weavewith them
while20 women help in sourcing materials. Together, they convert somethingthat isentirely | eft
behind, discarded, never to be used again, into amateria of value. However, small the practice
of collections, processing and weaving discarded plasticinto renewed productsistheir way of
making society abetter place. Over thelast year the project has used up around onelakh kilos
of plagtic.

"Every timesomeone askswhy | don't weave with traditiond fibreslike cotton, astherest
of my village, | tell them thisismy way of doing my bit for the environment."~Rajiben Vankar,
Weaver and Entrepreneur
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Raiben'sstory, whilst being aglowing light making thefutureabrighter place oneweaveat
atimelikethis, aso putsondisplay the deep-rooted problemsintheway welivetoday. On one
hand we see over-privileged urban ditesindul ging in mindless consumption of everything from
fast -fashion to fast-food, on other we seeinnovationsat thegrassroot level. Sittinginasmall
villageinthemiddleof adesert, agroup of womenisbuilding aspacefor incremental changes.

Her story provesthat women with even asmall amount of opportunity can overcomeevery
hurdleand drive monumenta change. In herself shefound strength, and around her shefound
comrades, women who chosethelife of craft. With this choice they found purpose, freedom,
sengitivity and bel ongingnessal together. Wetoo can thusbring thewaysof craft into our livesby
emul ating the persistent and disciplined effort, problem solving disposition and developing
cooperation with membersof thecommunity.

Figure9and Figure 10
Rajiben Vankar'sworkshop

H
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6. Economic structures: Rethinking consumer behaviours

6.1 Gandhian ideology of economic progression; Decolonisation through
crafts

Craft today isviewed asapractice against modernity and industrialisation. However, that
cannot befarther from thetruth. Technol ogy, which isderived from theterm techno, refersto the
study of skills. Thusit could be said that technol ogy isessentialy the study of crafts.

With the need for supplementary work for rural hands, Gandhi introduced khadi asasystem
of decolonization by practice. It wasnot only a political movement but al so a philanthropic
commerce. The political movement was shaped around the practical need of asubsidiary
occupation that was ssimpleand accessiblefor al. By promoting loca production, distribution
and consumption he brought anew craft-based economic system.

TheKhadi movement was not an attempt to build auniformly dressed society rather it was
alarger village reconstruction movement. Gandhi established adivide between thosewho chose
loyalty to Britishimperialism against the oneswho sacrificed for communa good. Throughthe
reconstruction movement, urban Indiawould help revitalize rurad communitiesthrough economic
devel opment, education, sanitation, and community organizing. By rgjectingthedidecticd approach
towardshandmadein India, the movement emphasi sed on asynthesisof preservation of aesthetic
purity and modern argumentsof economicimperativefor asustainablefuture.

"Indiascraftswereto root themodernizing nation envisioned by Nehruvian socidisminthe
rich, warmtonesof cultura tradition.” (McGowan, 2009)~Abigal McGowan, Professor, Crafting
theNationin Colonid India

J.C. Kumargppa, aGandhian economigt, calsthemodd of villagereconstruction systemas
‘Herd type’ as distinct from economic systems of ‘Pack type’. While the pack type suggests
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model swhere peoplewith common personal interest get along for exploitation of the weaker
sections, of which capitalismisthe perfect fit, under the herd type people cometogether not for
aggression rather for mutual help for people within and outside their socia groups. These
philosophical approachesaim at building economieswith love and cooperation asruling forces.

With handmade traditionsat the heart of the country'seconomy, it containsnot only thefuel
for economic freedom, but also self-reliance and identity. Gandhian ideol ogy seesthislocal
knowledge asan equaliser for wealthy and poor aike. A dial ectical opposition between crafts
and moderni sation has aready given enough power to theditetointervenein the devel opment of
lower classes. With brutal |abour trestment and inhumane working circumstances, ingeniousand
loca production, digtribution, and consumption isasol ution for not just theeconomic emancipation
but alsofor cultura and sociad growth.

It hasthusbeen anidentified power of craftsto reform and reshapethe society. It can dter
thesocia fabricwithradica empathy, senstivity and humanity alongwith other things.

"Thousands of different objects, each made with the time-tested craftsmanship of our
workers, each contributing alittle more of the grace of the old world to enliven your home of
today." (Abraham, 1964)~ Shyam Benegd, filmmaker

Conclusion

John Ruskin, summarizestheinterrel ationship between craftsand society as"Decorative
artsaffected themenwho produced them.” (University of Toledo, 1999) Thepracticeof exercisng
in conjunction with the environment has been defining in crafts, thusimpacting the creatorsand
their families. They gain sengtivity, empathy, disciplineand becomebetter versions of themsel ves.

In speculating the possibilitiesof post-pandemic socid structures, weneedtoenvisonalife
that followsthe principleswelearn from these craftsmen.

» Livingalifeof craftsislivinginsymphony with natureand your surroundings. The pandemic
hasfurther exacerbated our growing concernstowardsthe environment weinhabit and our
attitude towardsiit. In the ways of craft isour lesson and our hope, init, our chance at
redemption.

* Beingacraftsmanisbeing resilient, adaptable and ingenious whilst being thoughtful
compassi onate and responsive. Pandemi ¢ has been atesting timefor most people either
persondly, professiondly, financialy or mentaly. Adaptability isthusaprerequisitenow for
moving towards apost-pandemic future, combined with asensitive and sol ution-oriented
worldview, abrighter future can be ensured.

* Incraftsmanshipisthe strength of skill and the stability of discipline. By manifestingthe
might of continued perseverance, we canincorporatethevauesandintegratethelifestyle.
Indoing so, every community can becomeacraft community and every human, acraftsman.
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Today, as consumerswe can chooseto make certai n choi cesthat ensure continued growth
of thecraft economy and hel p craft and theway of lifeitillustratesaive. By doing soweare
taking amplified gepstowardsachanging society.
Tobuild onthese, isto build for afuture of harmony.

Figurel1l

Post pandemiclear ningsfrom craft communitiesof India

3} Building resilience and 4) Persistence and discipline can
adoptobility; in responze | develop tacit knowledge of any
to harsh economic & practice

environmental conditions |
5) The development of problem solving
| disposition helps in dealing
unprecedented circumstances

FAMILY INBIVIDUAL
STRUCTURES STRUCTURES

5) Rethinking Consumer
behaviors and assessing
impoact on individual choices

1) Bulicing cuttural
ecosystems

2} Integration with

nature; odopting
sustainable lifestyles
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POST PANDEMIC oReroeY

LEARNINGS

"Vipat padenava akiye

VakheVipat najaye,

Vipate udhyam mukediye,

Udhyam vipat ko khaye"

(Worryingintheface of challengeswill not result in solutions; rather, progresswill only

miti gate any hardship and transform difficultiesinto opportunities.)~ Govind Prg apati, Master
craftsmaninblock making.
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